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WITH A MEANING.



JUST SELL, BUT CONNECT.



“ONLY IF YOUMAKEAN IDEA
IT'SANIDEA"™
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CHALLENGE SOLUTION RESULTS

THE BEST WAY T0 SURVIVE A CRASH
ISNOTTO CRASH
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ONLY THENIT WILL MAKE
ANIMPACT



MAKEIT!
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— Some ideas are OK and some are good 7/10
— Some ideas could make waves
— Some ideas could make headlines

— Some ideas could change and make the world better

— Creating campaigns with meaning. campaigns that don’t just sell, but connect.
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You can’t create a pearl everyday.
Pick your best three.

And keep in your mind:
Is the client open for such an idea?
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http://drive.google.com/file/d/12w0YQ_LqTR2-Fk0444j3B7CX7kzAM1E_/view
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Smyle Beachbillboard
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http://drive.google.com/file/d/1IRhEebj779uGn68CgwPYpZ-0_b2WjUP1/view

Collaboration A

— Sell the ideas to your CD, account, c J
— Find people who behevecm it: 3D spé,
directors, talented qrtl‘sts,et‘c and; I |

— A great idea grows stronger to ether.
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Mercedes-Benz
/ Electric cars
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http://www.youtube.com/watch?v=WaJZwJV34jc



http://www.youtube.com/watch?v=ta9nzjg-tX0
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, - An imposing brand installation
-B b’ ' that can be seen from miles away.
by Mercedes e L e \J

A windmill becomes a billboard for Mercedes-Benz’ global sustainabillity drive.

The turbine exists in real life.

On a giant scale - 120m x 70m.
Ntable

Background

Mercedes-Benz is ambitious when it comes to reducing its CO2 emissions.

By 2022, all factories worldwide (over 100 locations) will obtain electricity

exclusively from renewable sources - just one of many sustainability initiatives.

This work was staged to highlight the scale of the brand’s intentions to a global Every Single wind turbine Will become

gigantic brand installation in the mind’s eye.
HORIZONT

audience, and to inspire other organisations to take similar steps.

Insight

The wind turbine symbolises renewable energy. The three-pointed star

A total of more than 100 locations

will become green.
Mercedes-Benz

-50% CO2 emmissions worldwide by 2030.

Mercedes-Benz

symbolises Mercedes-Benz. The idea was simple: exploit the similarity
between the two and transform one of Europe’s largest wind turbines (120m x
70m) into a Mercedes-Benz logo on an iconic scale. The installation required
weeks of R&D with scaled testing to achieve the light and smoke effect at

such scale. High-i ity lighting desig for spacecraft applications

comb with ultra-light powerpacks c to work within the low

weight tolerances were created for the task.

120X70M 10 MILES 6 NIGHTS ECO-FRIENDLY 500,000 +464% +965%

AN ICONIC STATEMENT SPACECRAFT-GRADE LIGHTING  PERIOD OF ILLUMINATING SMOKE TO CREATE VIEWINGS LOCALLY SOCIALLY AMPLIFIED INCREASE INCREASE
FORAN ICONIC BRAND VISIBLE AT DISTANCE THE EVENING SKY THE RING OF LIGHT TO MILLIONS WORLDWIDE IN REACH ININTERACTIONS
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— Go for it, don't glve up'
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http://drive.google.com/file/d/1OKXj6jb3X8pza7ogSfd1iHY35d6Cnnup/view

BACKGROUND

20 billion plastic toothpaste tubes are produced annually. 1.5
billion end up in landfills or polluting the oceans. Smyle.
makes sustainable dental-care products.

They strive to leave no footprint, so their advertising
shouldn't leave one either

IDEA

We created the biggest and cleanest billboard in the world,
made completely of 135.000 human footsteps: The billboard
had a record-breaking size, and was created by renowned
snow artist Simon Beck.

After just two days, it was completely covered by snowfall,
leaving no footprints behind - embodying Smyle's
sustainable mission.

Atz NBC NEWS 2 @ LE DAUPHINE @ Ads:World @ @+« KETKancom &] Muamc F] WCNOS v

IMPACT

Even though the billboard left no footprint behind, it made a
massive impact online, resulting in 8,5+ million media impressions.
The campaign drew the attention of 3.000 retailers who cleared a
spot on their shelves for Smyle.

+500%

Brand Awareness

8.5 MILLION 4.2 MILLION

Plastic Tubes Prevented

3.000

New Retailers Gained

Media impressions
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http://www.youtube.com/watch?v=ifl82awl4ac
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http://www.youtube.com/watch?v=TEwxz9ydcqo

AI&NEWTOOLS
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Al allows you to craft demos films, 3D mstqllgt—ly

songs etc, on yourown f '
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We sold an idea to Arthur Mebius, one oig C
best photographers Who embraces Al
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http://www.youtube.com/watch?v=355hY3R5Wlc
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— Start creating ideas (book/laptop)

— Pick the best ideas ';":‘-,"'f - "/, £
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— Collaborate with the best people g;:th, e |obrf
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— Take some risks VA
J v‘.'r

— Refine and believe. Watch it catch fire.
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“THAT'S WHY 1AM STILL
LOVING THIS BUSINESS "









