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[Touemy BblObMpPaTb Naeun
TOK C/TOXHO?

MUP areHTCTBa

VS MuUp bpeHaa
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Pe3ynbTaT = KOMMOpoMUC




Bbl y3HaéTe 06 owmbke
TOMMTbKO MOCTPAKTYM,
KOraa y>Ke no3gHo YTO-TO MEHATb



8HYMPEHHUX (busibmpos



B3rnapg co CTOPOHbI areHTCTBa

— lar 1: HayHuTe ¢ nHcamnTa
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of companies take a
risk-friendly approach
to marketing
communications

Brands need a confidence boost

2 ADVISORY

Stave of Creativity 2025

ol /.

of brands rate their

ability to develop high-

quality insights as
‘poor’ or ‘very poor’

Weak insight development
is limiting bold creativity

o/ /.

of brands rate their
cultural moments as
‘poor’ or ‘very poor’

Cultural lag is holding brands
back



CTaTUCTUKa. NHCaAWNT:

«33% YKeHLUINH B «MHe Tak Hagoesio 6bITb
Merariosincax CUJIbHOU, YTO 9 AaXKe He

CTPQAAKT OT CTpecca» ycriesia 3aaMeTnTb, KakK ctasid
3/10U1»



B3rnapg co CTOPOHbI areHTCTBa

— LWWar 1:

— Lllar 2: CtpaTternyeckune ¢puabTpbl
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HayHuTe c MHCanTa

pesIeBAHTHOCTb 6peHay
peLueHue 3a0a4um
MQACLUTA6MPYEMOCTb
pPeasIN3yeMOCTb
SMOLMOHQIbHAS CUIA

t



YTO Mbl XOTUM,
ymobebl 100U
noyyscmaeosanu?
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B3rnapg co CTOPOHbI areHTCTBa

— lar 1: HayHuTe ¢ nHcamnTa

— Lllar 2: CtpaTternyeckune ¢puabTpbl

- pe/IeBAHTHOCTb 6peHay
- pelieHne 3404

- MQCLUTA6UPYEMOCTb

- pPeq/IN3yeMOoCThb

- 3MOLMOHA/IbHAS CU/IA

— Llar 3: AprymeHTMpOBaHHanA 3alumuTa
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BKYCBUJJ

Bo BkycBunne ectb
OrPOMHOE KOMMYeCTBO
COPTOB MOPOXEHOTIO.
PeanbHo 6onblue 130 Buaos!
MMEHHO MPO 3TO HaM HY»XHO
Obl/10 paccKa3aTb

B PEKTAMHOM KaMMaHUW.




I Mbl MOHSANW, YTO 019 KayKOOrO MOPOYXKEHOEe — 3TO PUTYyasl, 3TO CBOM
COBCTBEHHbIV peLenT, COCTOALLMN N3 BKYCOB, SMOLIMIN, NOOUMbIX
MecT. TO eCTb MPO KaXKOblM CTaKaHYUK, POXKOK UM BPUKET MOXKHO

CKa3aTb — 3TO HE MOPOXKEHOE, 3TO MOéxKeHoe!



3 IVBAH.

CYBBOTQ.

Hainu ceoé poéxeHoe
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Havigu ceoé pmoéxeHoe

- BKYCBWUJIN
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Hanpgu ceoéeéxeHoe
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YYBCTBA.
FOLENYH.

Hawnau ceoé moéxkeHoe

NQAK. S ~—
KNYBHUKQ. R
BA3WIMK. (

Hawaw ceodgddxenoe

BKYCBUJIN

THKBA.

NOrA.

NMPOTEHUH.

Hovny ceoé podxenoe

BEJIMK. JIETO.
APYXBA. COJTHUE.
SCKNMO. KQPAMEJIb.
Hainw ceoé podxeroe Hofny ceod podxence
BKYCBWUJIN BKYCBUWIIN

| —
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TALLIMHA.
PEJIGKC.
MAJIVHQ.

Havau ceoépddxence

BKYCBWUJIN
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BABJI-TAM.
J'IUHI'BOP.II.




PE3VYIJIbTATHI

3 1 WTYK 349 yBEenuMYunach
MOPOXEHOro Bblpy4YKa
Y NPOAAHO HA OT NPOAAX

MJH gﬁg?g::;i’;?o MJTH PYB ropoxenoro

367 e 43w 104

KYynuiu npuBnexKnum

TbIC. &gcewnn~  TbIC. cycBunn ROMI

Npoea cospgana a3blK, Ha KOTOPOM oAU CTanu rOBOPUTb O MOPOXXeHOM!



Kak bpeHay oueHnBaTb Uaeun?

V" CootBetcTBue bpudy

' TloHATHOCTb ANA ayAUTOP UK

v OuddepeHumauymnsa

V' CootBetcTBue bpeHa-nnatpopme

V' loTeHunan BUPYCHOCTU
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HUKOro He nHTepecyet
elweé oAuH KPpyTou NPOoAYKT

HO MOXem 3aUHMmMepecos8ames Mo, KAKUM KPYmbIM
MOXCHO cmamb baigzo0apsa emy



Kak bpeHay oueHMBaTb Uaeu

' CooTtBetcTBUE BpUdyY

" MoHATHOCTb AnA ayauTopumn

v OuddepeHumaums

«/ CootsetcTBue 6peHa-nnaThopme

v [loTeHUMan BUPYCHOCTHU
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The Future of Insights Is Here

At lpsos, we're harnessing the pawer of gynthetic datato revolutionise how researchis
conducted. analysed, and defivered. Simply put, synthetic data is artificially generated
information that mirfors real-world data patterns seen in data collection without using
actual participant responses - creating new possibiliﬁes tor deeper, faster. and more

comprehensive insights.

ek N3

olving data landscape. organisations face increasing challenges with

In today's rapidly ew
data accessibility. privacy regulations. and the need for more agie research methodologies.

Synthetic data provides 3 powerful solution to these challenges by enabling research that
was praviously impossible, prohibi\ive\y expensive, of time-consuming. By leveraging

advanced Al algorithms, We can now generate data that that is faithful to the original dataset

from every measurable perspective and maintains the statistical propenies and
relationships of original datasets while creating new opponunities for innovation.



https://www.ipsos.com/en/ai/transforming-research-through-synthetic-data
https://www.ipsos.com/en/ai/transforming-research-through-synthetic-data
https://www.ipsos.com/en/ai/transforming-research-through-synthetic-data
https://www.ipsos.com/en/ai/transforming-research-through-synthetic-data
https://www.ipsos.com/en/ai/transforming-research-through-synthetic-data
https://www.ipsos.com/en/ai/transforming-research-through-synthetic-data
https://www.kantar.com/campaigns/marketing-trends
https://www.kantar.com/campaigns/marketing-trends
https://www.kantar.com/campaigns/marketing-trends
https://www.kantar.com/campaigns/marketing-trends
https://www.kantar.com/campaigns/marketing-trends
https://nielseniq.com/global/en/insights/commentary/2024/it-takes-one-to-know-one-confronting-the-duality-of-synthetic-respondents-in-market-research/?utm_source=chatgpt.com
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OH/IAaMH nnaTtdopma, KoTopasa nomoraeT

ObICTPO NPOBEPUTb KPeaTUBHbIE NAEN HA

CMOZENNPOBAHHON LEeNeBOr ayanTopnm
— Al nepcoHax



fair-120

Al nepcoHa

3TO UCKYCCTBEHHbIN NPOdU/Ib YENOBEKA,
KOTOpPbI reHepupyeTca C MOMOLLbIO
60/1bLLUNX A3bIKOBbIX MOAE/e Ha OCHOBE
[AHHbIX O NOBeAEHUU, AeMmorpadumn u
NCUXOTUMNAX.
OHM BOCNPOM3BOAAT pPeaKLUUIo U
apryMmeHTaumio, xapaKTepHble ANA *KUBbIX
noaen.




Y10 MOXHO TECTMPOBATL Kak npoxoaut
OLeHKa

e KommyHMKauua

(ponnKK, BU3yanbl, COraHbl, KOHLENUUK)
dopmaTbl BONPOCOB:

e [lo3nunoHnpoBaHue n opdepsbl LLIkanbHbIe (1-5)
o [ OTKpbITblE
e VHcanTbl (peakumna Ha OTKpbITbIE
' (aprymeHTaumn)

BOMPOCbI)
A'"*..,(;paBHeHMG (BbIGOP
MeXay BapuaHTamu)



Y10 nonb3oBaTesb noayyvyaer
Ha BbIXO4de

e Kakaa naea nmaunpyert
® Ko/imyecTBeHHble OUEHKHU
0 Pa3BepHyTble KOMMEHTapPUU

e CpaBHeHMWe naen mexay coboi

68 - 2% 68 -

Top-2 box 7

NoNPABUNCR N BAM ITOT PONMK?

84 88 86
HACKONBKO Bb1 NOHVMALTE, WTO NPOUCXOANT 8 PONMKE?

98 100 100
HACKONLKO TONHO MASR QOHOCHT KNIONEB0N COOSWeHwe?

98 96 98

HacKONLKO DAM HHTOPOCEH COMET?

42 62 34
HacKONBXO repon M CUTYRL NN OTPAMMOT BAC ¥ BAWY XHINL?
56 42 74

HACKONBXO CIOMET NORXO[NT dTOMY bpenay?
94 98 98
HAaCKONBKO ITOY CIOXET DONKMKA BLARENABTCA CREAN ADYINX DeK Nam?
34 62 38
3ax0TEN0CH MM YIHATEL GANLWE NPO NPOAYKT UK 6DeH NOCHE NPOCMOTPA?

34 28 18



Hy, ecnm yectHo, 370 npocTo 0bbIvHasA
peknama u3 paspasa

"Kto 6oneerT, TOT CTpadaeT, KeHa
My4aetcs 3a Bcex". CMeWwHo HEMHOro
— Temnepartypa 37,5, cpasy BcA
cembA B ayTe.

370 cAnWKOM HaHabHO.

AwvHa Macnosa
30 net, MO

Moyemy, ecam mama — To ycTaBLIas,

a ecnuv nana — To C 1Ierko NpocTyaoin,
HO MpuY 3TOM M306parkatowmin ns cebn
TAXkeno 6onbHOro? 310 BpoAe noxoxe
Ha NpaBAy, HO Y*Ke CUIbHO M36uTO.
XoueTca Yero-To CBEXKero, HO CTOJIb e
y3HaBaeMoro.

AHacTtacua CreunHa
35 net, Cl6

fair

PosavK npo 3a60T1y 1 cuny. Ho noctoaHHoe
nepekNtoYeHne mexay 3Tumm obpasamm
nyTaeT: CUNbHbIN 6e3 cun, 3a60TIMBOM
Ba)kHa 3ab0Ta — 3TO Npo Noaen.

Ho TyT ke npenapaT, KoTopbIi JAET cUA
3a60T11BOMN, a 3a60Tbl CUILHOMY.

M ToNbKO B KOHLLE BbIACHAETCSA, 4TO 3a60Ta U
cuna — 3to meTadopa AencTBUA NpenapaTa,
KOTOpble A He 3aNOMHKUAa.

Onbra KopHunosa
36 net, Cl6



nga dﬁ'b'pmaTa
‘undposoit ayauTopnm

BA30OBAA
CO34aeTcA Nosb3oBaTesiem no
napameTpam

KACTOMHAA

dopmMpyeTCcs Ha OCHOBE JaHHbIX
KANEeHTa



Koraa sto paboTaeT nydlle Bcero

HecKkonbKO naen — Hy*KHo BblbpaTb O4HY
CpaBHUTE BapuaHTbl Ha LMGPOBOI ayaUTOPUN A0 TOro, KakK
BNIOXMUTe BroaKeT B pa3paboTKy

KoHuenuna rotoBa — HY*KHO NPOBEPUTb A0 3anyCKa
Monyunte peakumto cermeHTa oT 15 MUHYT, BHECUTE HEOBXOAUMbIE
KOPPEKTUPOBKM

HeT BpemMeHM Ha NONHOLEHHbIN pecepy
BbICTPbIV CUrHaN No rMnoTese — 6e3 PeKpyTUHra, MOAEPaTOPOB U
HeaeNb OXuaaHuaA

fair



Ae 3TO B Bawlem npouecce

Y %

rmnoTesa Fair Lab

NosBNAIOTCA NAEN CpaBHEHME U
WU KOHLENTbI dunbTpauma naen

peLueHue

BbIOpaH BapuaHT ana
Pa3BUTUSA

&7

MHBECTNUUNA

Bpems, broaxKeT,
3anyck

ir1ah



- becnnatHbIK TecT >>

npomokog MINSK

www.fairlab.tech

R <% t.me/fairlab



https://fairlab.tech/
https://t.me/fairlab
https://t.me/fairlab

OCO3HOHHO20 8blbopa udeu



byHAAMEHT

KapKac

NPOBEPKA PeasbHOCTbIO
OUHANBbHBLIN KPUTEPUN



[TOMOMY, YMO UX HE CMOo2/1U
apeymMmeHmupoB8aHHO 3aWumume
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@BRIEFBASS

www.great.ru
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