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[ToyeMy TaK MHOIo pekKJiambl
OocTaeTcsd He3aMeyeHHOMn?



OfHa U3 caMblX CepPbe3HbIX OLLMNBOK
MaPKEeTO/NIOroB — 3TO YBEPEHHOCTb B
TOM, YTO NtoaaM Hebe3pas3IMYHO, YTO
Bbl XOTUTE UM MPEeOIOXKUTb.
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BbbiTb cCMenee



“B KOMHATe ¢ KpuJyawnmm
J1I04bMU TOT, KTO LUEIYEeT,
CTAHOBUTCSA MHTEepeceH”

BpanaH MHo



Peknama YOTA Ha wurte




6yabTe YeCTHbIMW






POO «XapxaHuTep», OFPH 1067761906805, r. Mocksa O+

HeadHunter He rapanTup Hanuyue NoaxXoAsIMX BaKaHCHii BO BCcex Hacen8HHbix nyHkTax PO, Monuas nipopmauus - Ha hh.ru



KaK 6peHA
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[Mnoxaqa peknama, Kak 6aHaH

6e3 BKYCaQa, LiB€Ta N 3allaXa









HE NJAOoBOJIOMKa






BbioenuTte rnaBHoOe coobLlleHue.

IHoHecuTe gonosIHUTe NbHbIE
COOOLLEHMSA B OPYrMX KaHanax.



MOXXHO T CKA3aTb 3TO YXe,
HO eLLe npoLle?






MCTOPUMUN O cebe



“/Trogn nokynarT He cBep/id
ANaMeTpoM 6 MUTTTUMETPOB —
OHU NMOKYNAT BO3MOXHOCTb
NnoJs1ly4UTb OTBEPCTUSI ANAMETPOM

6 munnmmerpoB”
[xow KaydpmaH



KaK 3TO rnoB/INMFGeT HQ MO YKN3Hb?
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of companies take a
risk-friendly approach
to marketing

5 7
communications I A 4
B,
Brands need a confidence boost
: A
of brands rate their
ability to develop high-

‘quallt,y |n‘S|ghts a of brands rate their
PRArQUEY LY PROT cultural moments as
‘ ) ‘ ’
2 ADVISORY Weak insight development pOoOr or very poor
State of Creativity 2025 is limiting bold creativity

Cultural lag is holding brands
back



CHa4yana 6onb - NoToM maeda
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