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The first Thai network agency bridging China and Southeast Asia
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Our Journey

2009 2012 2014

ASEAN's Rising Middle Class
Driving Growth in Social Media and Tech Platforms

Smartphone Where ‘ Yell’
Penetration Begins

Yellow Mama

4 Hungry People

Pioneer in Digital
Advertising in Thailand

2025 2024

. China Expansion
Into the Rise P
Beyond Borders

Connect Chinese brands seamlessly
to the dynamic ASEAN markets

Elevates to
the forefront as
‘Global Agency’

Hongkong
Shanghai

2020 2021
@ @
1st Thai Tech-Driven
Network Agency Wing Digital PR & Influencer Agency
International (SG) KOHLIFE.COM .

PR Agency

2023

KL

O O eenes MONSTER

- Interactive
. ID

Improvements Regional Alliance e Bailey|Capel
in Advertising Expertise Sharing, Centralized RESOUTCES, mearnss i

AI Platform Cross-Country Client Connection, Iy Eg OCK YU CREATIVE
Business Collaboration KR

¥ Al-Deate 5 HNOCEAN

. The increasing use of data-driven
"""""""" marketing and the fragmentation
of the market in APAC



Average Business Failure Rates

nr .

After 1 year After 5 years After 10 years

23.2% 48% 65.3%

Source: the U.S. Bureau of Labor Statistics




...and even more

when you

expand to other

countries




How local

company can

expand to an

International

level?



The Southeast Asia
advertising market is

projected to reach

approximately

USD 24.59
billion in 2024

Market Size

In 2024, China's
advertising market
was valued at

approximately

USD 148.4
billion In 2024

Source : The Wall Street Journal



Market Opportunity : Bridging China & Southeast Asia

M

China's Outbound Market:

Chinese brands are
expanding aggressively into
Southeast Asia, requiring
strategic partners with deep

local expertise.

Southeast Asia’s Growth:

A rapidly growing digital
economy with increasing ad
spend across major industries
(e-commerce, fintech,

automotive, etc.).

Thailand as a Creative Hub:

Recognized globally for high-
quality advertising, making it a
gateway for brands to enter

global markets.



Market Positioning

To be
the BRIDGE

between
China and SEA
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Worldwide

62.39
48.4
33.7
30.
28.4
24.2%
~©  16.8% - Influencer Marketing

- Performance Ads

-
¢

, China Brand Survey n=95



Culture Shock

to

Culture Shape




Understand
the Target Market
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OOH Advertising, great tool to create impact for a
the more it's in a good condition, the more it will cost!
and the cheap one is in a bad condition, damaged, unmaintained
And we use the damaged cheap one to create more damag
and most impact to represent CP Xtreme cheese lava sausage.

iIdea

Experiential yet guerrilla marketing!!

a visual experience with an sausage that impact on realistic P D e
building to catch an pedestrian’s eyes. And we turning the B PR inaty ; PR VALUE

surrounding area into a scene of lava cheese destruction.

With constructor troops with some decoration. PR AN e ;
";ﬂ‘ )’?::v’f 7% :)‘,l n\:’\"
Setting up a situation of Cheesplosion to grabbing everyone il PN
attention. Not just something you glance at and move on, it N 3;;.;!(;;:- { &;'/ I s L ove r o o K
makes you a part of the story and construct a memorable ST S Do s W R 2
impression. N AT s ¥ A

It's erupt to many media midst city!!

we launching an ambient ads and OOH under this concept.
Surprise everyone with many collateral damage of
Cheesplosion on metro system. A elevator ads with alarm for
cheese eruption, even a hyper=realistic VDGO
make everyone AWARE that our cheese is really IMPACT !!!

R S PACK SALES IN THE FIRST MONTH.

cTeRuwuwRwuuun
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SUPERB! CP Xtreme build an extreme experience
with sausage cheese lava amidst city to Thai t=--

! thought it was real!!
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Build a Strong Brand
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Despite the

USD billion (Retail rsp excl. VAT, constant prices, fixedréxgy
25,000

significant growth

B I I I I of e-commerce In
M Southeast Asia,

offline retail sales

continue to hold

2019 2020 2021 2022 2023 2024 2025 (f) 2026 (f) 2027 (f) 2028 (f) 2029 (f

the dominant share

m Retail Offline Sales m Retail E-Commerce Sales Retail E-Commerce Penetration %

Farmiicl  of the retail market.




Worldwide




BoeeleB0CEle

Introducing 'Boggle Boggle’ : The First Korean Noodle Pop-Up Store at Siam Discovery, Thailand,

Offering Authentic Flavors Direct from Korea. This unique pop-up store brings together renowned “Ramyun” brands
such as Samyang, Ottogi, Nongshim, and Paldo, allowing visitors to indulge in a tantalizing culinary experience all under one roof.

This project marks the first market penetration initiative in Thailand, following the announcement of cross-border
collaboration earlier this year between INNOCEAN, a globally renowned Korean agency, and
Siam Piwat Group.Moreover, this collaboration follows the previous declaration of becoming
Business Development Partnerswith Yell Advertising

The main concept behind 'Boggle Boggle' takes the form of a late-night street food eatery or a red tent,
commonly seen in Korean series and often regarded as a must-visit spot for travelers seeking unique
dining experiences. It has become a destination that tourists mark as a must-try experience.
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SEXUALLY
—~» RELIGIOUS

A potent amulet that blessed to ward off
unwanted babies and STDs.

BACKGROUND |

Thailand ranks 2nd in teen pregnancy \
doesn't include STDs. The reason is some people \
don't believe in using condoms to protect themselves. \‘

ONETOUCH, a Thai condom brand want to be a part '
to reduce problem by realize them how to use condoms \
correctly in an unforgettable way. \

IDEA

Beliefs, amulets, wish-washes, and Thai people are
inseparable with no gender or age in between. That's
why there is no surprise in finding different Kind of paper
talismans in people wallet or rooms as they believe
it will prevent them from bad omens. |

It inspired us to design the condom package into an amulet
imprints the usage as a potent spell for its holder to recite
and strictly follow. So, they steer away from unwanted
pregnancy and STDs.

997.500

Organic Views

m

Roll it inward,
Make sure It’s stick, no slips.

Organic Engagements i

—0
-

935

Total Comments

Put it down at it peak,

o
____ TEARIT OFF

Peal with caution.
Mind the nalls,

80 the spell won't break.

\

not when it weak

with the tip squeezed,

\

On Halloween, the night with high chance of after party SEX,
5,000 condoms were given away.
Handed out by “Mae Nak Phra Khanong”, Thailand's most

famous ghost who died with her unborn child, to create
awareness of correct condom usage before they will be haunted.

RESULTS

Belief meets the right idea made “SEXUALLY RELIGIOUS"
a viral on Social Media, especially on TikTok and Facebook,
and draws people to pay attention to the manual and learn
how to use it correctly.

Martaux Moaox

The package was spot on., loved it L

[ ——
L
\

Sa00x o
Whare can | gét o 777 L]
PSRN

T20mnx Chaxe
anather level of condom marketing

Yoll BEE launched ONETOUCH'S
special edition ;2':)[5.5'.]12. Amuset of

Protechan
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Embrace other cultures







SING-A W
THE SONG IS

90% in Thai's education course rely on using the melody
and rhythm act as a great framework to memorize

the context. Therefore, the tactic ‘iQiyi" apply on

the campaign is ‘Sing-awrong the music video’ which

I\

e | Vanichaya First
" Finally i call it right! Thanks to this song

‘iQiyi" Chinese streaming platform faces

a huge obstacle in Thailand’s market due to

the brand’s name itself is difficult to pronounce.
Consumers then cannot recall the brands which

Pea Ty

After years of calling it i-Q

: ) S would help Thais to memorize the pronounciation N : YT
leads to Thais tend to ignore ‘iQiyi of iQiyi. Consequently, the song “You and me iQiyi” has 7 Bt
been on the charts and been covered, danced with, R
mentioned and so on throughout the country ~ _
e o Fanas dGYS Q Charinan Kgnampak

Ai-Chee-Yee ei yeh ei yeh so cathchy
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Key Take Away

1. Understand the Target Market

2. Leverage Partnerships

3. Start Small, Scale Smart

4. Embrace the cultures
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