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How is OREO reinventing 
effectiveness through Culture & 
Commerce?
Forget performance marketing—effectiveness today means 
cultural participation. 

Chasing clicks

Hijacking everyday behaviors

“That’s why 
marketing alone 

won’t save you—culture will”.



OREO’s 
Creative-Commerce 
Philosophy
OREO activates play, culture, and utility
—not just selling.

Each campaign lives in everyday moments—milk 
cartons, game calls, menus, audio—blending 
commerce with culture.
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In barcodes









we see everywhere



Online







we see everywhere



In basketball courts









we hear everywhere











Common 
Thread 
Across Campaigns
Each campaign reinvents effectiveness by 

blending culture, play, and commerce.

From physical codes to digital and audio, OREO 
enters consumer lives in utility-rich, culturally 
relevant ways.

Demonstrates marketing as ecosystem-building, 
not just ads.

6.5% Sales Lift 7.3% Sales Lift

4% Sales Lift 9.8% Sales Lift

17.2% Sales Lift



Key Learnings for 2025–2026

1. Effectiveness = Reinvention — not formulaic, but flexible and 
culturally rooted.

2. Culture > Conversion — embed in habits, not push.

3. Use New Mediums Strategically — audio, mobile, real-world 
codes.

4. Scale Ecosystems — think beyond campaigns; build lasting, 
playful touchpoints.

5. Creative Commerce Wins — when you go to your audience
—rather than waiting for them to come to you.



“Brand marketing isn’t just 
about selling cookies—it’s 
about making cookies part of 
culture”.
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