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How do you feel about brands using Al Does knowing an ad was made using Al
to create advertising? affect your perception of the brand?

@ | like Al in advertising ® Neutral | dislike Al in advertising @ | like the brand @ It doesn’t change | like the brand
more anything less

Male Male

Female Female

Zappi, How consumexrs feel about the use of AI in advertising. Kim Malcolm, June 11, 2025



al nerKo pacno3HaeTcH
MU MOXEeT co3aaBaTb
HeraTuBHoOe rano

How the consumer brain processes Al-generated advertisements, NielsenIQ (NIQ), December 2024



al-peknama Bbi3blBaeT
cnabyw aKTUBaUUIO NaMATH

How the consumer brain processes Al-generated advertisements, NielsenIQ (NIQ), December 2024



YTOb6bl 6bITD a2dbeKTUBHOM,
ai-peknama ponxHa b6biTb
BbICOKOIro KauJecTBa

How the consumer brain processes Al-generated advertisements, NielsenIQ (NIQ), December 2024
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Cou, ceTu Havanu 3anosfioHATb UN-NEePCOHaXM
M OHU TaKue, YTO § YXKe peanbHo He OTanYalo
HacToALMI YenoBek Unm HeT. CHerypoyka
oTAbIXaeT. MI3BUMHUTE, 4 NpaBaa CYMTalo, YTo
3TO Y)XKacHO, CMOTPIO PONMK, MPOHUKAKOCh, a
3TO HeHacToAWmMA YenoBek 6naTb. YTo Byaer
Janblie cTpallHO noayMaTh &3 npuyem, g ToT
YyenoBek, KOTOpbIi 060XaeT Bcakme
TEXHOMIOrMM 1 BCe HoBOe. Ho He 3To.

MoxeTe 3aKkupaTb MeHs KaM
2/ Hayana cBoW

TpocoTpono

U1 OOMXEeH yanBnAThb, & | i Torna aro
a HE MPUTBOPATLCA YENOBEKOM.

B 9TOM €ro cuna. noka Bcé
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The Al boom on social media has been undeniable, but in
2026, audiences will start to push back, favouring real,
human-led content over polished but soulless Al outputs.
Engagement metrics already suggest that people respond
better to authenticity and personality, which algorithms
alone can’t replicate. We’ll see Al used as a support tool in
2026, rather than the creator of projects.

- ‘ :
Nostalgia will be a major driver on social in 2026, with
audiences actively reliving and recreating 2016 rather than
referencml% distant eras. From early influencer aesthetics and

throwback music to messy edits and unpolished formats,
more playful and less algorithm-driven. For brands, this
means leaning into familiarity and recreating the tone, energy

imperf f the era. myam
andlme ections o t eera, \ /I
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daKTOpbl, yBEenunuusawuwme npubbinb

X20

X12

X1.1 X1.2 X1.6 X1.7 X2 X25 .
mes s R B -

Lleneeasn STansl LUena/ Pacnpepenenne bBanaHc 6penp/ [MnaHupoanue BiooweT BioaweT KavyecTBO P83Mep
ayauTopuAa 3anycka Ce30HHOCThb GloakeTa nep¢opmaHc Meauna no noptédenio no pbiHKaM KpeaTuea 6pe|-|.qa

The Drivers of Profitability, 2023, Paul Dyson - accelero



3asiBNneHHble 6apbepbl 3¢PeKTUBHOCTHU

I I I I 41%

KpaTKoCpo4Has BlogmeT He[oCcTaToK HeyeTkas KpeaTUBHOCTb
nepcnexkTuea M CPOKMU KNNEHTOB cTpaTerus 3TO pUCK

CE30HHOCTDb

Global Marketer Survey, Effie and System 2025, N: 386 US, Europe
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SyearsinBarlin Digital detox.
and your rmar -Sugar detox.
is still at “Gf:nau” Tequila detox.

Yoy mustbe  yatox detox.

TOU 11IUSL YT 11Ul ial 1.
You must be human.
You must be human
You must
You mu 1an.
You mu gnuman.
You mu 1] quman
YOU mum e T uman

HA®

You must be
human. .
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To prove it online,

verify your World ID.
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A VIonatsanfang
1 ' Austern mit Schampus.
| Monatsende:

X e
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Pasta mit Ketchup.

You must be
human.
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THIS MATERIAL RELATES TO THE PROMOTION OF ALCOHOL AND SHOULD NOT BE VIEWED BY ANYONE BELOW THE LEGAL AGE OF ALCOHOL PURCHASE IN THE COUNTRY OF VIEWING.
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