NeKT o
MCKYCCTBEHHDbIN,
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(¥ CBEP

BuonetTa E3epckas

CMO Cbep bark (Benapychb)

v Pabotana B baHKax, xopeke, KOCMETVKE 1 aBTOMODWbHOM
busHece

v Cpenana MHoro KPYTbIX CTPaTer "4eCKmx I/I3MeHeHI/ll;I,
KOTOpPbIE NpuBesivt KOMMaH K 6onb|_ueMy KOTM4YeCTBY
NOANBbHbLIX KITMEHTOB

v YMeto yBenmumeaTb Nprbdbinb bu13Heca 3a cyet bpeHayHra
N MapKeTMHra

v 3arop ctpaterum Coep Bbiwen B TOMM-4 6aHKOBCKMX
bpernoB benapycy No napamMeTpam «3HaT-ooAT»



OkpyXatoLee YenoBeka uHgonone

KPaTHO MPEBOCXOANT BO3MOXHOCTW €r0 NOTPEONEHNS

e

HOBOCTHbIX COOBLLEHMM B MECSL| BbIMNYCKaeTCs B benapycy

/I ,9 MIPA/MEC No Poccun 3,6 MApa/Mee no CHI




& CBEP

NHdonone n o6 bekTUBHaAA peasibHOCTb

MPaKTUYECKN HE CBA3AHbI MEX Y COOOM

lonble ynoMuHaHus
¢akToB B uHdonone
HUKOMY He HY)XHbl

PaKTbl HabMOAAKT
TONBbKO Y4aCTHUKM
COObITUM

Ob6bekTnBHaS pPeEas/IbHOCTb BJIUAET Ha I/lHCDOI‘IOﬂG
MWHNMaJ1bHO

1 war — ¢akTt
* 2 lar — OLEHOYHOE CyXxaeHMe
3 LWar — aKT y>Ke yTepsH

VIHTepnpeTaLmn,
npeackasaHnma 1
NPOrHO3bl HApacTakoT
KaK CHEXHbIIA KOM




(% CBEP

KTO aTOT YesfioBek?




(% CBEP

AneHa YCTUHOBWY

« [pencenatens lNpasneHua Accoumanim KOMMYHMKALIMOHHBbIX
N MapKeTUHroBbIx AreHTCTB benapycn

* [Npoarocep PectrBana MapkeTUHra 1 peknambl «<benbin Keagpar,
Mpemun adpdexTrBHOCT ADMA Awards, ®ecTrBans peknambl LAMA

« YneH KoHcynbTaumMoHHOro coBeTa no pekname ctpaH CHI




& CBEP /

YeM oTnnyalorcs
KNnaccbl

C30/37 n C25/307?

XOTS Obl PO YTO 3TO?

N1 :
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(¥, CBEP

paTba op

- KpynHeuniasa cTyama no nponssoacTsy V-KoOHTeHTa
*+ HezaBuCKMble KMHEMATOrpadUCTbI




Unnio3ua 06 beKTUBHOCTH + B nH®ONoNE MOXHO HanT
NOAKPENEeHVE ANg MO0 TOUKM 3PDEHNS

O3no6neHue - Cynepnonapusaums BHyTPY OOLLECTBA
1 MEXAY HM
« [IBM>KEHME B MpeaesibHon popme —
YHUYTOXKEHME HECOINIaCHOY CTOPOHb

40% 47%







& CBEP

[locnepoBaTenbHOCTD +
NoBTOpeHue

HenpepbiBHbIN NOTOK
CBe)Xero KOHTEeHTa

v




O DEKTUBHOCTD
BO3PACTAET Mo Mepe
nodvaBneHnsa 60nbLIero
KOMYECTBa KaHa 0B
TOYEK KOHTaKTa

bpeHgam HeobxoaMMO
0becneynTb
KOHCUCTEHTHOCTb
COOOLLEHN U
CKOOPAVNHUPOBAHHYHO
nogady Bcer MHpopMaLm
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Synergies are substantial

(Additional playback for the same budget across 5 channels vs.1)

Brand i t 0
e [

(IPA ARC)
ROI, Worldwide 5
(Analytic Partners) . 3 5 fo

o YY) magie
In brand building, it’s the little things that count now v ¥ § numbers



https://www.marketingweek.com/grace-kite-brand-building-count/
https://www.marketingweek.com/grace-kite-brand-building-count/
https://www.marketingweek.com/grace-kite-brand-building-count/

(% CBEP

The whole is more than the sum of the fragmented parts

because additing more channels to your campaign means getting more synergy

Effect Synergy: People see .
onsalesor 4 different things that Q& &3
brand metric work together — for \ 4&1,23
a more memorable
s 3&1,2
& convincing

campaign 1&2

4 channel

2™ channel

It channel

o YY) mosic
In brand building, it’s the little things that count now @ ¥ § numbers



https://www.marketingweek.com/grace-kite-brand-building-count/
https://www.marketingweek.com/grace-kite-brand-building-count/
https://www.marketingweek.com/grace-kite-brand-building-count/

(¥, CBEP

A&

Hin oH MeavakaHan cam no cebe [10 Mepe A06aBNEHNA HOBbIX
He OXBaTbIBaeT BCeX Ha 30 CEKYHZ, KaHas10B, OHW BbIMONHAKOT

HO BMECTE OHM 0H6ecneyvmBaroT Pa3/INHHbIE, HO B3aMOCBAI3aHHDbIE

KPUTYECKYHD MACCy HEOObLLNMX HeOOMbLLME 3aa4un, KOTOpbIE B
OKa308B COBOKYIMHOCTW CO3Zar0T MOLLHbI

apeKT




Bbl He MNOJIYHUTE BbIfOA4y OT TOIo, 4HTO BCE OAHOBPEMEHHO
[OCMOTPAT OAHY N TY >XXE PEKIIaMY N, BOSMO>XHO, OéCy,D,FIT e

HO Bbl CMOXXeTe [NPOABUTBCH PAOAOM MMEHHO C TEM
Pa3BJIEHEHNEM, KOTOPOE HPABUTCAH HETIOBEKY, HE3aBUCNMO OT
TOIo, HACKOJ1bKO Y3KMMW ABJTAKOTCA €10 MHTEPECHI.

2N
N




(% CBEP

The benefits of appearing in the right place

(% agreement, statements about content your ad appears with)

| prefer to see ads that are :
relevant to the content i'm viewing _ 8’] 7
I'm more likely to remember .

it if the context is relevant _ 70 %

I'm more likely to engage if i

perceive content nearby to be high _ 6 5%

quality

o | | !‘m magic
In brand building, it's the little things that count now numbers



https://www.marketingweek.com/grace-kite-brand-building-count/
https://www.marketingweek.com/grace-kite-brand-building-count/
https://www.marketingweek.com/grace-kite-brand-building-count/

& CBEP

CoobLieHue 6peHaa

AKTyanbHbIN KOHTEKCT

BHuUMaHue

*



YTKa

30.5.24 10.10.24 06.11.25 06.11.25

YTKa NosIBUNACh W3 Napka Céep oTMETUN Bblbpanv nobeantens nony4unu 30n0t1o B ALIMA
MEXOYHAPOAHbI AeHb YTOK

23.6.24 23/ 29 186,29

BbINYNUAOCH 6 YTAT JlaTa KOHKypca YCTaHOBUMM 8PT-O6EKT

4}2 Mﬂ |—| OXBaT KaMMaHum



[ o6pai paHiubl, benapycb! & CBEP

pPeEKJIaMHaA MHTETNPaUnA B CTWIE MNepeadin

CpeHuit OxBaT
2 50 T=le OZHOrO BbiMyCKa J




Jo6pan paHiubl, benapychb! & CBEP

pPeEKJIaMHaA MHTETNPaUnA B CTWIE MNepeadin

\

CpeaHuii oxBaT y
250 el (€ OHOrO BbIMyCKa |




o
CoepUHCAIT 2 BBEP
MacTep-knacc no pa6orte ¢ TexHonornamu U

[ns pogutenen

v’ ‘ -
PaboTa C NCUXonoromM: He OCY>XAAaTb, O CBEP A @ ‘%
HE TPEBOXUTBCH, YH4UTBCA ' '

6 6 A~ 0’( ) 2\ )
CTadUJTIN3NPOBATb CaMiX CE04A. ; i o |
{ B _» ¥ A

>

lna peten

[TPOBOAHNK B MUP TEXHOMOI M, yYUMCS

paboTaTh B TaHAEMAaX B UTPOBON (DOPME. 6 ﬁ
C e 17 cA IT

BMecTe: a yeM 3aHATbCA B BbIXOAHbIE?

KonnyecTBo y4acTHUKOB ogHOro meponpuatna: 30 aeten+20 pogutenen



& CBEP

or | RIS

B COoLCeTHAX
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