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KAK CTPOUTb DIGITAL-BOPOHKY,




OLUNBKU



Owwnobka Ne1

METPUKWN YEUBAKOT

MeTpuKkun ecTb.
bpeHpa
HET.



Owmnodka Ne?2
KOHTEHT HE ALATTTUPYETCHA OO

A [\ 1

Tennuupl U3 CTeKkNa ANA C3A0BOAOE W CHcTemMbl OPOLUIEHNA NMPOMBIWAECHHDIX
YTYN «Cynepeuctema» YHN: 191593868 Tt AR, CAAaBON 1 EISPTHEIbIX GELEHTOR ROAHOFD LKA2

[ e @Supersystema @Supersystema

BaHKoBCKUE PEBU3UTSI:

BY52 TECN 3012 5900 4000 0000 0010
8 OAO "TexHobaHk" BUK TECNBY22
Agpec 6aHka: 220114, r. MUHCK,

np. Hesasucumoctu, 117a

Ont: +375(29) 660 88 86 AnekcaHap
PosHuua: +375(29) 104 88 53 Nasen

) www.poliv-industry.deal by
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S up e r S y e ; ABTOMATUYECKAA CUCTEMA MHAYCTPUA OPOLLEHUA
ity i MOJIUBA BALLEIO YYACTKA "
Cuctembl.QpOLIEHUA NPOMBINEHHbIX Tosape! AnA nanAWagTHOrO AsaiiHa
1 cnopTMBHBIX 06HEKTOB NONHRro Lkna B SkoHomMMA BOAbI A0 30% FRET R

| ] YCOEEPLUQHCTEYENI CyuwecTeylowyo A E " M [a30HHble TpasmocmMmecu

- -‘ ABTOMA | \ q ECKAH CMCTEMA 5 3 u ;:l.:::eyuwe 13 N1060M TOYKK MUPa
MNOJZINBA BALLEINO YHACTKA !

T

B [1pOEeKT, MOHTa, rapaHTua

B C1cTema aBTOMATUYECKOTO NONUBa
(nanawadTHbIN An3aitH)




Owumnbka Ne3
KOMMYHUKAUWN HE CBA3AHBI

brorepsl



HE BECb KOHTEHT OOJIXEH NPOOABATD.
HO BECHb — OOJIKEH BbITh B IYXE

BbPEH/A
Tone of Voice BuayanbHbIN CTUMNb
Xapakrtep
bpeHoa
Tunbl KOHTEHTA KaHanbl

limb
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TONE OF VOICE

ToHanbHOCTb KOMMYHUKaumn nnm ronoc RAINPRO gosrkeH 6bITb y3HaBaeM BO BCEX TOUKAX KOHTaKTa CO CBOEW
ayauTopuen.
OH OygeT saBnaTbcs nposisrieHnem xapaktepa RAINPRO.

Cepbe3HbIN: 3TOT TOH yKa3blBaeT Ha TO, YTO paccMaTpuBaeMbI BOMPOC MMEET NEPBOCTENEHHOE 3HAYEHNE.
Pa3roBopHbIN: HebopMarnbHbI 1 OpyXKentobHbIN, NOXOXUKA Ha Beceny.

3aboTnuBbLIN: conepexmnaarowmmn n Jo6p.LIn.

ONTUMMUCTUYHBIN: C HAOEXO0M N YBEPEHHOCTLIO CMOTPUT B Byayllee. OTOT TOH BUAUT CBETIYH CTOPOHY BELLEN.

limb



OOWH BPEH — PA3HbIN ®OPMAT,
HO HE PASHAA JIMHHOCTb

ABTOMATHUYECKUNN
rnosine

RAIN/PRO

RAINPRO.BY

ABTOMATHUYECKNHA

rnosine
RAIN/PRO

Opowenne ABTOMATUYECKASI CUCTEMA

B Ce/IbCKOM MONMBA BALLEIO YHYACTKA
XosfAncree

SkoHomus Boabl Ao 30%
YcoBepuieHcTBOBaHUE
CywecTsyloLein cuctems!
YnpasneHue us nio6oii To4KK Mupa
JlangwacprHoe P P
opouueHmne MpoeKT, MOHTaX, rapaHTus

CriopTuBHbIe
06BeKTb!

WHAYCTPUS OPOLLEHUSA

Cucrema aBTOMaTUYECKOrO NONMBA
(naHawadhTHLIA An3aiiH)

KanenbHblii nonue 1 aoxaesaHue
[UNS1 CEMNbCKOrO X03NCTBA

lMa3oHHbIe TPaBoOCMeCH
Yno6perus

MecyaHo-rpaBuiiHbIe hunbTpa
1 y3/bl NoAMEca yaoGpeHus

ABTOMATUYECKWA NMOJSIUB BALLEIO YHACTKA

RAIN/PRO RAIN/PRO RAIN/PRO

onm: +375 (29) 660 88 86 AnekcaHap
PosHuya: +375(29)104 88 53 Masen RA’N///PRO

JNoroiickuit Tpakt, 50 MHHOBOUHOHHBIE PELIeHHS
Rainpro.by ANS 3PPEKTHEHOro NONHea




Tunorpaduka.

Proxima Nova

B kauectee thmpMeHHoro ans RAINPRO ewi6paHo cemeicteo
wpuptoe Proxima Nova. Mcnonb3yerca Becb Habop WPUQTOBbIX
HavyepTaHuid. OTaenkHble HavyepTaHua NOACKAYT Kak AN KPYMNHEIX
3aronoBkKoB, Tak U AnA Habopa 6onsworo c6Léma Tekcra.

Tak»Xe MCnonb3yeTcH HaKNOHHOE HanucaHne Wwpudta, 0Co0EeHHOo

ANA BelAENEHWA OTAENBHbLIX (*]pGFN'eHTOFE B TEKCTE WKW ANA 3aronoBKOE.

Light
Regular
SemiBold
Boid
Extrabold

Aa
Aa
Aa
Aa
Aa

Light Italic
Regular Italic
SemiBold Italic
Bold Italic
Extrabold Italic

Aa
Aa
Aa
Aa
Aa



RAIN/PRO

HEX #213743
RGE 33-55-67
CMYK 85-65-50-50
Pantone 7246 C

HEX #00A4E4

RGE 0-164-228
CMYK S0-10-0-0
Fantone 2200c

#FFFFFE

0-0-00

RAIN//PRO




®upmMeHHan nanuTpa. dupMeHHas nanuTpa.
OcHoBHble UBeTa. AdononuurtensHblie ysera.

IpadwuToRbI# FonySon
X B

FTIER00 X 2964000
Wo-050 15074953
&70400-0 C 1528500
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METPUKN — 3TO HABUTATOP. HO HE LIEJIb

Brand Awareness

limb



CHAPYXW — PEKITAMA.
BHY TP — XAO




KOTOA IrOABJIAETCAH XAPAKTEP
N CTPYKTYPA — DIGITAL OXKUBAET

limb

«Kpunyawme» b6aHepbl
PasHble CTUnM 1 ToHa

MexaHn4yeckaqa pacchbisfika

[ToCcTbl B «BO3OYX»

Crtano

CoepkaHHbIn BU3yar + CMbICII0BOW opdoep
OauvH xapakTep aganTupoBaH No KaHanaw
[TlepcoHann3npoBaHHLIN, «XnBon» emalil

KOHTEHT-BOPOHKA C LIeNiiMU Ha Kakaom aTane



e - Viewer or Visitor
- New trends = 5
- Storytelling posts 3 s

. 6
- Videos = a
- SEO ° Fan or Follower
- Info blogs posts Website Visitor

- "How to” posts
- Video tutorials
- Customers stories

Content Reader

MOFU
Middle of Funnel

- Lead page
- Free courses
- Events

- Sales offer Customer 4 sales

- Loyalty Programm

BOFU
Bottom of Funnel

- FAQ Repeat Customer
- Support

- Fan UGC

- Viral content Brand Advocate
- Influencers

imb



O4nH BPEH/L. O4WH XAPAKTEP,
PA3HbIE ®POPMATbI — O4HA CTPATEI A

Xapakrep
bpeHga

limb



THE SMART INSIGHTS RACE PLANNING FRAMEWORK

Build an agile, strategic approach to digital marketing

Competition is fierce online. To win you need to Plan, Manage and Optimize
digital channels against defined targets, SMART KPIs and a focused
investment in content marketing, digital media and experiences. We believe
an integrated digital strategy is essential to define new Segmentation,
Targeting and Positioning for your online value propositions.

Branded content

Exploration : -
i . @ Unique visitors
ReaCh Publish and promote your content, allow sharing to
Search engines, social n other outposts, networks and influencers. Draw people @ Value per visit
publishers and blo to your content hub @ Fans/Followers
Act Decision making ® Loads/Load ot
: . eads/Lead conversion rate
Your webglte, blog, community Be worth finding via clear customer journeys and a
and interactive tools content hub that is relevant, inspirational, useful and @ Time on site
creates leads @ Shares/Comments/Likes

Conve
E-commerce, proq Purchase -
and promatio L L ) @ Sales (on and offline-influence)
Capitalise on marketing investment using CRO,
marketing automation and remarketing to ensure @ Revenue/Profit
contextual relevance drives conversion @ Average order value
Advocacy -
: . . Repeat purchase (Lifetime value)
Thrilled customers are key to social media
marketing, social proof, repeat sales and referral. Start Satisfaction and Loyalty
your marketing here! Advocacy

Ilm b Let us know what you think @smartinsights and www.smartinsights.com ?‘g:gl‘:\tls
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BPEH[ HE MNMPOTUB NEPPOPMAHCA.
BPEH/[ — OCHOBA NEP®OPMAHCA

AHanuTuka CUCTEMHOCTb Tone KOoHTEeHTHas ApanTtauus
of Voice BOPOHKa

limb






Kak nony4nTtb ayanT KOMMYHMKaALNM
BaLuero 6peHga co ckmagkomn 15%

no npomokoay ManuBy ?

]G,

@OLEGUSSSS

©

Cnacunbo 3a BHUmMmaHue!
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